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-in qualitative research but without having a predete‘rmihed number of cases in mind (sample
. size). A _ _ o

Quofa:v’._gé,lj}élihg" o s

ie main- consideration directing quota sampling is the researcher’s ease of access
e sample population. In addition to convenience, you are guided by some visible
characteristic, such as gender or race, of the study population that is of interest to you.

he sample is selected from a location convenient to you as a researcher, and whenever
person.with this visible relevant characteristic is seen that person is asked to participate
n the study. The process continues until you haVe;‘been able to contact the required number
‘of respondents (quota). Let us suppose that you want to select a sample of 20 male students
n order to find. out the average age of the male students in your class. You decide to stand

. o - . . . . . . . K . )
entrance to t»hev classroom, as this is convenient, and whenever a male student enters

e’ classroom, you ask his page. This process continues urtil you have asked 20 students
their age. Alternatively, you might want to find out about & attitudes of Aboriginal and Torres
"S.traitgls!ande'[' students towards the facilities provided to them' in'your university. You might
stand-at a convenient location and, whenever you see such a student, collect the required
- information through whatever method of data coflection (such as interviewing questionnaire)
{  you have adopted for the study. The advantages of using this design are : it is the least
- expensive way of selecting a sample; you do not need any information, such as a sampling
frame, the total number of elements, their location, or-other information about the sampling
‘population; and it guarantees the inclusion of the type people you need. The disadvantages
are:: as the fesulting sample is not a probability one, the findings cannot be generalized
. to the total isampling 'pcpulation; and the most accessible individuals might have
. characteristics that are unique to them and hence might not be truly representative of the

total sampling population. You can make your sample more representative of your population

by selecting i

from various locations where people of interest to you are likely to be available,

cclde ta béémp_l‘irggbis also based upon '(':bn‘\’re_nien'cé in ag

- Yhereas quota sampling attempts to include people pos:
isti¢, accidental sampling makes no such attempt. You ecting data when
- method of sampling is common among market research and newspaper reporters. It has
more or less the same advantages and disadvantages as quota;s‘amplingfrbut,; in.addition,

the required_.finfonnation._,

- Judgementél_',or; purposive sampling R

T 2

the. sampling
y'icqs_lvisible ’

you reach the required number of respondents you decided to have in your simple. This

as you are not guided by any obvious characteristics, ‘some people contacted amay not have

~ The primary consideration in'purposive sampling is your judgement as towho can provide
-the best information to achieve the objectives of your study. You as a-*researcl'le[_only go
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the field: ofg interest to you. This is again used in both types of research but more so in

| u talk to rs:dependent upon the data saturation point whereas in quantitative research
you declde on the number of experts to be contacted wnhout consndenng the saturation pof ’
,_first 1dent|fy persons with demonstrated or known experhse in an area of interest to you

v_;cotlectlvely in »the form of a group.

f' Snowball sarppnng

| Vmpling is the process of selecttng a sample using | networks. To start with,

are then asked to_identify other people in the group or organisation, and
clected by them become a part of sample. lnfonnatlon is collected from them,
nd then thesé people are asked to identify other members of the group and, in turn, those
nttﬁed rne the basis of further data collection. This process is contlnued until the

‘~other members of the group This method of selecﬁng a sample is useful
icet;on pattems, decision making or dlffus:on of knowledge within a group.

of. mdmduals at the first stage. If they helong fo a part:cular faction or have

,sample becomes faurty large.

"Systematlc sampl:ng has been classf ed asa' mlxed' samplmg deslgn because it has
e charac.ensttcs of both random and non-random 'sampling-the sampling frame is first
i ided info a number of segments cal!ed mtervals Then from the first interval, usmg the

ihose..people who in your opinion are hkely to have the requn‘ed information and be w1||ung "A‘

alitative: research studies. When you use it in qualitative research, the number of people

a few: mdwldut_ s in a group or organization are selected and required information is collected -

ntagee to this technique, however The choice of the entire sample rests )

the- study may be biased Also, |t ts diffi cutt to use thls technigue -when the .

The only dlfferenoe between judgement samplsng and expert samphng is that in the case
e former it'is entirely your judgement as to the abll:ty of the respondents to contribute -
the;study But in the case of expert sampling, your respondents must be known experts

seek their consenit for partncrpatlon and then collect the information either individually of ;- . .

v as you need onty to make contact wrth a few individuals, who can then o

e
N
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SRS technique, one element is selected. The selection of subsequent elements from other
intervals is dependent upon the order of the element selected in the first interval. if in the
first interval it is the fifth element, the fifth element of each subsequent interval will be chosen.

choice of the elements from subsequent mtervals is dependent upen the. choice from the
fi rst, and hence cannot be classified as a random sample. Although the general procedure
for selecting a sample by the systematic sampling technique is described above, you can
deviate from it by selecting a different element from each interval with the SRS technique.
~ By adopting this, systematic sampling can be classified under probability sampling designs.
_To select a random sample you must have a sampling frame. Sometimes this is impossible,
or obtaining one may be too expensive. However, in real life there are situations where a
md of sampling frame exists, for example records of clients in an agency, enroiment lists

of the staff employed in an organization. All these can be used as a sampling frame-to select

_ these lists aré in alphabetical order, based upon a number assigned to a case, or érranged
in a way that is convenient to the users of the records, If the ‘width of an inferval’ is large,
say, 11in 30 cases and if the cases are arranged in alphabetical order, you could preclude
some whose surnames start with the same letter or some adjoining fetter may not be included
at all. Suppose there are 50 students in a class and you want to select 10 students using
the systemat:c sampling technique. The first step is to determine the width of the interval
-(50/10=5). T"!IS means that from every five you need to select one element. Using the SRS
technique, from the first imerval (1-5 elements, select one of the elements. Suppose you
selected the thlrd element. From the rest of the intervals you would select every third element.

plmg m qualitative research

s the rﬁam aim in qualitative enquiries is to explore the dtversny sample size and
ling sti do not play a significant role in the selection of a sampie. If selected carefully,
etsny:ca be extensively and.accurately described on the basis of information obtained
even from of e individual, All non-probability sampling designs-purposive, judgemental, expert,
aq:adental and snowball-can also be used in qualitative research with two difference :

1. In quantitative studies you collect information from a predetermined number of people
but, in qualitative research, you do not have a sample size in mind. Data collection
based upon a predetermined sample size and the’ saturatlon pomt dsstmgulshes their
use in quantitative and quantitative research. : :

2.In quantitatwe research you are guided by your judgement as ‘to who is likely to
provide you with the: ‘best’ information.

Notice 'that from the first interval the choice of an element is ‘on a random basus but the

of students in a school or university, electoral fists of people living in an area, or records:

sample with the systematic sampling technique. This convenience of having a ‘ready-made’
sampling frame. may be at a price : in some cases it may not truly be a random listing. Mostly.

FUNS
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e concept of saturation point in quantitative research

| As you already know, in quantitative research data is usually collected to a point where
Jou are not getting new information or it is negligiblethe data saturation point. This stage
fetermines the sample size. It is important for you to keep in mind that the concept of data
pturation point is highly subjective. It is you who are collecting the data and decide when
;;,f_u'have attained the saturation point in your data collection. How soon you reach the
' turation point depends upon how situation or phenomenon that you are studying. The
{reater the diversity, the greater the number of people from whom you need to collect the
information to reach the saturation point. The concept of saturation point is more applicable

i gxbns where you are collecting information on a one-to-one basis. Where the information
ollected in a collective format such as focus groups, community forums or panel

' ions, you strive to gather as diverse and as much information as possible. When
new ‘information is emerging it is assumed that,you have reached the saturation point.
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